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ARE YOU MISSING OUT?

All of those new high-tech amenities for kitchens and baths prove that discretionary dollars
are being spent on high-end goods. g

BY LINDA LONGO

orm Brown, CLC, of Norburn
Lighting & Bath Centre in British
Columbia and an educator with
the American Lighting Associa-
tion (ALA), has long suggested
showroom staffers and lighting
designers make it a point 1o dem-
onstrate that all of the fancy appli-
ances, countertops, and cabinetry
clients have purchased won't look
s0 impressive without the proper
illumination.

Customers who have already
made the trek 1o a lighting spe-
cialty store are presumably more
willing to absorb such sage advice.
Unfortunately, there is stll resis-
tance at the consumer level when
it comes to upgrading the 1ask,
accent, and ambient fix-
wires for the most eriti-
cal rooms in the house:
the kitchen and the
bath,

This vear's edition
of the Kitchen/Bath
Industry Show (K/BIS)
highlighted the latest
looks and modern con-

Musie and ambient lghting in the shower
e Kahlers TV I digited control system o
stand-out at K/BIS.

veniences for these areas
- and the innovation
and technology (with
sizeable price tags) just
keep coming.

Lighting veterans
should take note of the
directions the kitchen and

and bath-oriented manufaciurers
are racing to provide them,

A laundry sink that actually
cleans knits and delicate clothes
that formerly had to be washed by
hand? To borrow from the Staples’
commercial, “Yeah, [they've] got

The Water Tile® Ambient Rain™ system, from Koller, frts
senmet fleash in the bath.

bath companies are go-

ing. Alter all, thefr customers are
also your customers. Because of the
enormous R&D costs, the huge
corporations that produce these
sophisticated appliances, coun-
tertops, cabinets, and plumbing
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fixtures seldom miss their target

In Love With Luxury

As consumers are demanding the
ultimate in upscale products and

willing to pay a premium, kitchen

that.”

The Delicair Laundry Basin,
from Aquatic, has a deep interior
well with bubble action, an elec-
tronic control panel, a 30-minute
timer, automatic purge and dry



cvele, and containg a vanable-
speed blower for a range of fabric
weights,

MTI Whirlpools also intro-
duced its Jentle Jer® Laundry Sink
that features three micro-jets that
clean hand-washables without agi-
tation, A threespeed control knob
acljusts the whirlpool action from a
solt swirl 1o a vigorous wash. In the
middle of the sink is a baffle that
allows parments o move freely
without being caught in suction.

If manufacturers are inventing
task-specific machines like this,

vou can bet they're confident that
people are willing to spend money
on products that convey status o

save time, Consumers are hungry

for over-the-top features that o

o their craving for “c " this

and “luxurious” that.

As the MTIT Whirlpools® press
release savs, “Sometimes iU's the li-
tle things that count.” In this case,
the subject is the organic wood
shower trays designed 1o “pamper
the feel.” The teak trays have slats
spaced Yeinch apart, ensuring a
safe surface while allowing water

1o run through without leaving

behind slippery residue. The com-

pany also makes the distinction,

“crafted of the finest grades of
Burmese — not Plantation — teak.”

MTI has made sure that no one
suffers from the disappointment
of stepping into a cold bath with
its UL- and CSA-approved Radi-
ance " radiant heat technology
that warms the interior surface of
tubs.

For homeowners looking to
pep up their shower routine with a
light/sound show, Kohler debuted
its next generation of digital show-
er control systems with the DTV 11,
which adds music, ambient lighe-
ing, chromatherapy, and steam to
the bathing experience.

When Michael Wandschneider,
senior product manager/ perfor-
mance showering at Kohler, says,
“Showering is not just about water
anvmore,” he's not joking.

“DTV I takes the shower 1o an
unexpected and uncharted level
of performance with an all-encom-
passing sensory and completely in-
tegrated expoerience,” he explains.
“Best of all, the DTV 11 controls all
of these elements at the touch ol
a button. The user-friendly digital
control panel brings four media
together — water, sound, ligh,
and steam - to provide a perfectly
tilored and

choreographed

Left: With the Hansacolorshover, a fuish of a button provides color
Jor a stimulating expenience that “reduces stress, balances energy, and
ereales q sense of well-being, " according to Hansa,

Righi: When the Hansa 2day showerhiead is posilioned horizon-
ferdly, the wetter exity ay a nevdle spray from the underside of the tray.
When the head s tilted formard, if comveris lo a surge sprray with the

showering experience.”
With Kohler’s new WaterTile®
Ambient Bain™ svstem, a shower

can incorporate Bient light

patterns to further enhance the
bather’s expenence. These tiles
are 21" x 21" lighted square ceil-
ing panels that accommaodate four
body sprays,

The executives at Hansa are
also counting on chromatherapy in
the bath becoming an in-demand
feature. The firm debuted the
Hansacolorshower, which is com-
prised of a hand-held body sprayer,
an adjustable showerhead, a lotion/
soap dispenser, and incorporates
high-performance LEDs that cover
the chromatic spectrnim.

Bright colors — such as red,
orange, and yellow - are showing
up in plumbing fixtures like never
before.

“Today's homeowners are con-
stantly looking for sophisticated
WaVs [0 |:1'r.\un:|]iﬂ* their sprace,
and the Mustang Red INZITTON
answers that call,” explains Julian
Giggs, director/ product develop-
ment at Alsons Corp, “The red
INZITION is vibrant and ades an
unexpected ‘splash’ in the bath.”

water raining doumn and gently envelofung thie boedy, Made I Henaa,
it is auailable with red, yellow, Mack, silver, ane white trim.
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Even utilitarian products such range hoods with retractable cano-
as ventilaton hoods have gotten a pies, touch-sensitive controls, and
face-lift in recent years. For exam- level LED indicators, These siyles
ple, Zephyr launched a collection utilize such materials as stainless
of low-profile, high-performance steel and magnesiom, plus colored

The heighi-adpastalde istand ventilation hood DA 424V, from Miele, boasis a
unigue modorezsed feature thal enables the hood to glide up, oul of the wey, or
dmen, clover [o the r'nrl.l’.'rr.llf.l when nesdod
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and etched glass.
COonsumers are
able to “laminate”
non-traditional
maternials, such as
wheat, fabric, or
other elements
into the design
for maximum cus-
tomization.

To complement
the shiny metal-
lic finishes that
are still popular
in kitchen ap-
pliances, faucet
manufacturer
Graf™® revealed
aSteelnox™ hn-
ish that simnulares
brushed nickel,

Tnspared by Nealy's architecture, Zepliyr's Pa
o 'n'_'u'r range hood Iy Fu-Tung Cheng s
desagrrred to be cwstomezed unith the end-usen’
materials of chotce, such as mosaic Hle, rifded
plass, or Nalian .'LI.-:.I'.lru.-url.-.-_lr.u'.-“r-r_

but does not show fingerprints,
It is available on several bath and

kitchen models. The company also

introduced two modern designs

with bold geometric lines: the

The artisans at Alabama-based
Bear Creek Gilasy” studio specinlize
in eveating ovganic forms and vivid
eolareitions, Designed fo unithstand
thee rigors of daily wse, each sindt i
bercked by o lifetime warraniy regard
ety and breakeage,



Stealth and the Fontaine lavatory
fancets. In an ode to minimalism,
Craff added a floormounted wb
filler and matching vessel siyle o
its Solar line,

A smudge-free look was also on
the minds of executives at Laser-
trom, where a line of stainless steel
cabinet doors and dmawers that
resist fingerprints and other stains
debuted at K/BIS, The series is
available in a standard appliance-
grade brushed finish, a charcoal
or mirror version, and eight de-
signer textures that include linen,

The Stealth lava-
tary faueet, from
Ceruff, vesembles a

conlemfarary frece

af art. £t is shoum

here in the

fingergirini-free

Steelnox finish.
Ceranff’s statuesiue floor-monunted fieb
[iller makes a midern statement,

wrrned rilleed gq'rus.
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The Shade range hood, eveated by Fu-Tung Cheng for Zephyr, offers
elegani curves, hand-crafled details, and endless interchangrable op-
tions for the integraled frond faned, incduding cojsber, bambos, wood,

leather
grain, plus
allowver dia-
monds and
swirls,
Lasertron
also warmed
things up
with a se-
lection of
woodgrain
tones for
its stainless
steel cahinet
doors and draw-
ers. More than

Afyliance makers are
mol afraid of color

= espectally brilliant
Bfiie — e o comnes
fo froduct introdue-
tigns, For example,
BlweStar offers its
ramges in J90 colors!

one dozen color-
ations — from ma-
hogany 1o light
yellow oak - can
be ordered.
Taking recycling and the envi-
ronment to heart, Bristol and Bath
re-engineers common products as
bath fixtures for its apily named
Second Chance Collection. The
Eobe Basin is comprised of an or-
dinary car tire, It can be installed
indoors or out and is ideal for a
game room, car collector’s studio,
or special garage. The wall-hung
design allows for easy wheelchair
access, making it a unique option
for nightclubs, restanrants, and

The 'l"ml'dgr' Wine Burred 1.I‘_‘1.'.|’.-', from Brestol
ard Bath, is the perfect porder voom aecou
trement for wine enbhusiasis,



